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Abstract

The current Halal industry is growing rapidly with increase number of both Muslim and non-Muslim consumers. The
recent globalization is one of the important factors along with the technological advancement for consumers’
preference of the Halal food products. Although there is a huge demand of the Halal products and services based on
Halal certification and assurance, but the current Halal industry has overlooked the importance of Corporate Social
Responsibility (CSR) practice. However, for Halal industry, CSR should be a part of strategic planning for orientation
of the business to the society. It should be based on the Islamic business ethics that give emphasis to the benefit of the
humanity and environment to follow the order of Allah SWT. Halal industries are accountable for their actions and
behaviors with better transparency of their business activities and operations. Therefore, this paper will give primarily
an orientation of CSR along with the Islamic perspective. Furthermore, it will explore the current CSR understanding
of the consumers of the Halal products with giving importance to the society with good governance and transparency
practice. Thus, it revealed the Halal CSR information, consumer’s perspective of Halal CSR and perceived CSR
activities in Halal industry. Furthermore, the study will also provide suggestions about the contribution of CSR in
Halal industrial sustainability by incorporating the societal and monetary roles of the business.
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Review Article

INTRODUCTION

In referring to Halal, the business openings are
not just restricted to the food and non-food division, but
it also covers the official segment, for instance, finance
and banking, insurance, educational trainings, research
work, certification, consultancy, co-ordinations,
medicinal services and tour and travel services. The
enterprises which related to the Halal are moving
forward to the lucrative industry and in national and
international level there is a vast opportunity for halal
trade. In the present time people are heading towards
the Halal food and other Islamic consumer products day
by day. Yaakob [1] and Li Za [2] mentioned that the
number of Muslims are 1.8 billion universally,
consisting around 20 percent of the total population of
the world. The given table below shows the breakdown
of Muslims population worldwide. From the industry
point of view everybody gets a great business
opportunity through the Halal idea, without an
exception of the religion. It is advertised as another
growth segment considering the immense potential right
now. The rising fortune of Muslims worldwide and the

increasing awareness on Halal have made high demand
for products which is Halal.

MusLIM POPULATION WORLDWIDE

62.10% 4

15%
19.90%
2.70% 1
0.10% ¢

Fig-1: Muslim population worldwide (Adapted from: The global
Halal industry: an overview [3]

The evaluation of worth for the whole Halal
industry is USD$2.3tril (RM7.4tril) which incorporates
food and beverage, pharmaceuticals, cosmetic items and
personal care, excluding banking. This is notable that
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the food market worldwide is being keen for the
"Halalan Thoyyiban" idea as another drive for
advertising food products. According to Yaakob [1] it is
necessary for the industry to understand and appreciate
the spiritual and scientific basis of Halal requirement to
tap this lucrative market. Every Halal item ought to be
synonymous with the best in the market, as far as
quality and incentive for cash, with the special reward,
that the items are totally worthy for Muslims because of
the Halal certification. In this context, it is necessary to
guarantee that there is thorough and exhaustive
methodology adopted, for the Halal certification, in
order to ensure authenticity and the trustworthiness of
the certificates [4].

Corporate social responsibility (CSR) is
described as “organizations’ consideration and response
to the problem which goes far from the legal need,
along with practical and economic of the firm” [5].
While Carroll [6] describes CSR as "social duty of
business encompasses the lawful, financial, moral and
discretionary wants that society has of relationship at a
given point of time". However, Suhana [7] defined CSR
as an idea whereby firms might be considered socially
and morally responsible by a variety of partners which
incorporate clients, representatives, governments,
networks, NGOs, financial specialists, providers,
associations and regulators. Furthermore, the definition
of CSR under the Sustainable Development is “the
procedure with obligation by business to behave
ethically and enhance improvement related to monetary
while enlightening the individual fulfilment of the
workforce and their families just as the close by system
and society at large” [8].

According to the concept of CSR, in the
current era there are some responsibilities which
organizations are liable to do for the society, that stretch
out past their promises to the financial specialists or the
stockholders of the firm [9]. Generally, the elements of
CSR consolidate work force, condition security and
worker support, equivalent chances, network support,
corporate  philanthropy, items, representation of
minorities, revelation of social data and representation
of ladies [10]. To strengthen trust with the general
public and acting competently towards purchasers,
providing firms an advantage in drawing in clients and
representatives, laborers and others in the community
can assist organizations with improving their level and
value. Greater investors' consciousness of CSR; direct
partners' pressures; and an extended feeling of buyer’s
social duty are a kind of the important drivers that
significantly influence growing business center around
CSR [11].

Corporate Social Responsibility and Islam

CSR has become a motivation in numerous
nations for their enterprises. The European Commission
for instance, made a dedication in European Union to
advance CSR which accepts that CSR can build clients'

trust and make long term relationship. The
characteristic of CSR according to European
Commission [12] is "it is an initiative through which
industries coordinate ecological and social worries in
their trading activities and in their cooperation with
their partners on a willful premise."”

The European Commission encourages the
businesses in Europe to do their best in providing their
products and services that add value to the society [12].
Mc William and Siegel [13] described CSR as: “tools
which appears to facilitate many social good, along
with keenness of the company and the thing which is
compulsory by law”. Carrol [14] in his paper
deliberated the CSR pyramid which consists of four
responsibilities. i.e. Economics, Legal, Ethical and
Philanthropic ~ responsibilities. ~ The  economic
responsibility of the CSR stresses on the important of
the business to consistently making high profit and
competitive in the market. The legal responsibility
stresses on how a business should ensure that they
perform in a manner that consistent with legal
requirements or at least meet minimal legal regulations.
The ethical responsibility focuses on how a business
conducted ethically as expected by the society whereby
the philanthropic responsibility shows how important a
business voluntarily involves in charity, fine arts,
education and activities that can improve the standard
of life of the members of the community. The following
figure illustrates the CSR pyramid suggested by Carrol
[14].
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Fig-2: Corporate Social Responsibility Pyramid. ((Adapted from:
The Pyramid of Corporate Social Responsibility: Toward the
Moral Management of Organizational Stakeholders [14].

CSR from the Islamic perspective or known as
Islamic CSR (iCSR) is derived according to the need of
Maslaha (public good) suggesting at sustainable
development [15].
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Dusuki and Abdullah [16] explain the CSR
according to different level of necessity fulfillment.
They describe the essentials (daruriat) as the major
fundamental responsibility along with other two
complementary  (hajiyat) and embellishments
(tahsiniath) for applying the CSR programs [16]. Thus,
from the Islamic point of view, business execution is
assessing based on how well the assets are managed to
progress the community. The idea of ummah exhibits
that community has a privilege and stake in whatever a
Muslim possesses [17]. The Islamic Business

Organization (IBOs) is socially accountable to the
people of the community along with the environment.
The community comprise of the people like
stockholders, bosses, clients, dealers, government,
public and debtors. The figure 2 shows the CSR Model
from Islam, where it has a relation to the achievement
of human life. The model highlights that the main
objective of humankind is to achieve al-falah i.e. an
eternal victory in both of the world with the blessings of
God.

Embellishments

[Tahsiniat)

Complimentary
Responsibility
[Hajiyat}

Eszentials
[Daruriat)

Community

Baraksh

Alfalah
Environment

Fig-3: Corporate Social Responsibility from Islamic Perspective.

Current Halal Industry

The Halal industry is growing rapidly at global
level. Not just Muslims give and use Halal items and
services in the current era. In fact, it has become a
productive business as it satisfies the requirements of
Muslims, however it additionally catches the interest of
non-Muslim buyers. Among the elements for tolerating
Halal items and services beside religiosity is
globalization.

Consumers grasp new culture and preference
through the globalization and technology advancement.
With increasing interest for Halal items and services
concentrating on Halal certification, the Halal business
has disregarded the significance of CSR which is
significant as per Islamic teachings.

Halal Cosmetics ® Hals

& Modest Fashion

As indicated by the Islamic economy report
2017/18, the estimation of the Halal market globally
was valued around $2.06 billion out of 2016 and
predicted to be $ 3.08 billion by the year 2022 [18].
Currently, the opportunity of Halal has moved far from
the food-focused to different parts together with design,
travel, beauty care products, pharmaceuticals, and
media. These are the reasons because of which the
industry has become the quickest developing consumer
segments on the planet. The upcoming figure
demonstrates the market measurement of the Halal
economy sectors (Islamic finance is not included in
this) and the predicted measurement by the year 2022.

U535 Bilkomn)
| JUILE]

meaccnticals m Halal Media & Recreation

Fig-4: The expected market size of global Halal economy; Sources: Thomson Reuters’ global Islamic economy report 2016/17 and 2017/2018

[18].
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The idea of Halal and Haram is different from
the ethical concept of right and wrong [19] where ethics
is derived from mankind and it is subjective according
to factors including time, location and culture. Halal
and Haram is a clear-cut regulation that is guided by
Shariah and by performing Haram activities, one may
be punished by God. It is enlightened in the Hadith.

"Halal (lawful) and Haram are explicit; in the
between of these both there are things which are
ambiguous and that are suspected (Shubha). Many
individuals may not be aware of that whether those
things are permitted or not. Whoever leaves those
things, he is quiltless towards his faith and his
conscience. In this manner, he is, safe. Any individual
who engages in any of these presumed items, he may
commit the illicit and the forbiddance. This matter is
like the person who wants to look after his creatures
alongside a confined territory, he may step into it.
Indeed, for each property-owner there is a confined
region. Undoubtedly, the limitations of Allah are the
unlawful (Haram)" [20].

The above Hadith shows that the importance
of Halal and Haram is to be embedded in our daily
activities including business.

However, in Malaysia Halal industry is a
national agenda. Malaysia has become the leading
country in Halal certification and aims at becoming the
international Halal hub in 2020. The Halal market size
in Malaysia is predicted to be USD1.9 billion with a
huge contribution of 90% by the food industry [21]. The
Halal agenda in Malaysia is moving toward a
comprehensive Halal ecosystem initiated by the
government; hence the development of eleven strategic
thrusts of the global Halal hub. The Halal ecosystem
definition includes new Muslim consumers, global
Halal standard, comprehensive Halal ecosystem, Halal
economy, Halal integrity and human capital [21].
Although CSR is not specifically mentioned in the
dynamics of developing the thrusts, there is a dire need
to address the issue of CSR in the Halal industry as
CSR articulates the socioeconomic justice in the Islamic
moral economy.

The Potentiality of Halal Food Market

The sizeable and developing Muslim
population overall manages the improvement of the
Shariah compliant food industry, notwithstanding the
developing financial advancement in the countries
where Muslim are in majority and the potential of the
growth for the Shariah compliant industry in the
countries where non-Muslim are in majority e.g., China
and India. There are around 25 percent Muslims
globally out of the total population of the world, and
majority of them are living in countries like, Indonesia,
Malaysia, Iran, Saudi Arabia, Egypt and Morocco.
According to the information which is issued by the
Pew Research Center [22], in the Asia-Pacific area

around 62 percent Muslims are populated, which along
these lines comprises an immense market potential for
halal food.

The halal market is never again bound
distinctly to Muslim nations and it is currently
spreading to the countries where non-Muslims are
populated. In the past, the utilization of Shariah
compliant food was engaged in the countries where
Muslims are in majority. This is a notable thing that
now the non-Muslims countries who has honored the
Shariah compliant food with another standard to
protect, fresh and clean types of the food [23]. The
countries where Non-Muslim are populated, for
example, China, Thailand, the Philippines and India
have been at the front line of taking benefit of the
worldwide Shariah compliant industry. Below table 2
illustrates the worldwide market with a high potential
for halal items. These business sectors indicate another
prospect for Shariah compliant food associations to
frame a stage for the development in the future.

Table-1: Shariah compliant food markets with high

potential

* Indonesa Comz
* Pakistzn Ethsopia
* Bangiadesh Morocco
* Turksy Sodan
* Iran

Iraq
* Nigeria

Saudt Arabiz UAE
* Tarkey US4
* Ian Algzma
* Mzaysa Singapore
* Qatar Indonssi
* Russz Egwpt
* France The Netherbands
* Libva

Source: Halal Food Information Center [24]

The expanded worldwide exchange has
additionally provoked the interest in Shariah compliant
food and possibly helped the industry transforming into
the potential market. According to an information given
by International Trade Center (ITC) [25], if these nine
drivers are engaged the Shariah compliant food market
will be changed into a vital marketplace very soon.

Firstly, consumer awareness is the key thing.
Over the last ten years the first driver which is
consumer awareness has already in the Shariah
compliant food market has already influenced
substantially on the evolution of the industry. Changes
in  purchaser's lifestyle crosswise over times
internationally replicate variations in shopping, the
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utilization of food and eating habits. In current days, the
requirement for the two things which is processed as
well as fresh and hygienic food has expanded to a new
market subsector of the food market (e.g., the Shariah
compliant market). Besides, one more thing which is
additionally another waves of life changes increasing
among new generation, well coalified, knowledgeable
and wealthy Muslims family, who grasp an ‘Islamic
contemporary with the global lifestyle’. This young
group of Muslims favor a contemporary way of life and
they are progressively occupied the economy of the
world as a customer, producers, employees, vendors
and brokers. Subsequently, these people have made a
worldwide enthusiasm for typical items which comply
with Shariah as well as the Islamic values.

Secondly, economics is the other key factor.
Over the past decade in the economic landscape the
Shariah compliant market has become a significant
component. Furthermore, there has been provided an
increase to the financial profile of the Shariah compliant
products by the administration and business initiatives.
The development of Shariah compliant businesses
produces numerous financial exercises, for example,
making numerous prospects for business, driving export
development, innovation and research, seminars,
trainings and exhibition for the business. For instance,
in Thailand and Malaysia, the cooperation, identified as
private Shariah compliant activities, which has
significantly affected the countries’ economy by
advancing the improvement of SMEs as well as
building up exports for the Shariah compliant food.

In terms of upgrading the food industry
technology has played a huge role. Numbers of
problems identified with innovative progression have
had an influence on the Shariah compliant food market.
The advancements of technology in production of food
have driven a huge growth in processing food. Within
the Sharia compliant trade, this has made an ought to
progress the guidelines and certification, particularly
within the range of food process, smaller scale fixings
and added substances. Additional problem concerning
innovation is the place where testing kits are made for
utilization by the both producer and customers. These
kits are needed when common manufacturing lines are
constantly utilized and there is a necessity to examine
for unlawful elements, for instance, piggish DNA in the
items of food. By having the technological
advancement and track-and-follow strategies, for
example, the identification radio frequency (RFID), is
widely utilized by logistic who provide the service.
Though, this  track-and-follow  technological
advancement is still in its primary phases in the halal
industry.

A constant growth has been there within the
awareness and acknowledgment of qualities amongst
Muslim societies. The Shariah compliant business
replicates the values which is shared of great food,

hygiene, wellbeing, and the apprehension for creatures
and the atmosphere. In the current date, the business
development discloses that there's a merging of halal
and standard trades in bringing genuineness, morals, an
intellect of most profound sense of being within the diet
and large way of life. Subsequently, this merging
creates a significant catalyst to guarantee that the
growth and increase of this Shariah compliant food
business continues within the standard trade in the
future.

Eco-ethical aspect is the next driver. The eco-
ethical characteristics within the Shariah compliant
industry are more appropriate to the concept of ‘halal
and tayyib’ which suggests that the thing is not only
Shariah compliant but healthy, clean and harmless. For
the Halal system the tayyib standards ought to be an
essential portion, nonetheless eventually it assumed the
very low consideration than the lawful. Likewise,
sustainability as additional eco-ethical viewpoint, ought
to be a characteristic portion of ‘halal and tayyib’ idea.
For instance, some Shariah compliant foods
corporations in the USA (like Saffron Road and
Crescent Foods) have consolidated their ‘green’
components of their item plans, marketing and
advertising campaigns. In future the mixture of these
eco-ethical features as an idea can carry Shariah
compliant foods within the typical business.

Within the current era, food safety has gotten
to be a global matter, due to this the impact can
similarly be felt within the Shariah compliant food
business. The probabilities of revealing to food-security
risks are at large for those nations who depend on the
exported food. To address this issue few policies have
been introduced. Encouraging the nations who involve
into the export, to bring the technological advancement
in use, like the high scale of water system to irrigate,
hydroponics, and specially for the poultry and dairy
items a farm which should be air-conditioned. The
additional plan is when traders can do a coordinate
investment in farming places and food industrial
corporations within the country of exporter. while doing
this, the risks which will arise to the food-security can
be controlled. This tendency should be improved and is
at large a very important key thing for the Shariah
compliant food companies in the future.

With regards to political viewpoint, there have
been significant variations executed by the legislature to
resume Shariah compliant food items within the normal
trade. As per this information, the significant variations
or activities which have been executed through the
administration from many of the nations within the
Shariah compliant food market are the foundation of
Shariah  compliant  guidelines, inspection and
authorization process, endorsement, export promotions
and many other associated activities. The administration
accepts that the Shariah compliant industry cannot be
underestimated, and through this type of growths can
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expose another business opening. These expansions
have shown that the legislators presently esteem the
scope and significance of the Shariah compliant
business, and it may drive as an identifiable division of
international trade.

Globally a substantial number of Shariah
compliant food issues was there, like fake halal
accreditation and environmental pollution of Shariah
compliant food items. Hence, in many countries
globally Halal is being functionalized in the regulation.
The example of the country who edited the Trades
Description Act in 2011 is Malaysia, expressing that the
Halal logo issued by Malaysia is legitimately allowed to
be utilized for the residential as well as imported
Shariah compliant items, and it can be issued by
certifier permitted by JAKIM [26]. This regulation and
related guidelines surely demonstrate that this nation is
dedicated to growing its Shariah compliant industry.

Importance of CSR in the Halal Industry

The increasing interest and awareness of Halal
products and services has resulting in a rapid growth of
the Halal industry worldwide including western regions
such as America and Europe. Among the reasons for
consuming Halal products is the religiosity factor which
ensures hygiene, safety, health products and also good
taste [27]. Further, the Halal certified products and
services also provide assurance and trust in consumer
purchasing behavior [28]. The Halal logo brings a
positive brand credibility which leads to trustworthiness
and also field expert [29]. Besides selecting Halal
products because of their standard and quality,
consumers also accept Halal products and services due
to globalization which has opened the doors to
integration of culture and food. This dietary
acculturation is a major factor affecting customer
behavior in buying Shariah items [30, 29]. In Malaysia,
Halal business operators are eligible to receive tax
incentives once their business is Halal certified by
JAKIM (Islamic Development Department of Malaysia)
[27, 31]. Therefore, Halal concept must shift beyond
fulfilling the legal aspects i.e. assurance and
certification of product and services; it must embrace
the ethical and spiritual aspects from the beginning up
to the end of the process.

As the Halal industry stems from Islamic law
and regulations, it should also encompass every aspect
of business that should not only emphasis on profit
making but with providing sustainable benefits to
society. Previous researches have shown that business
sustainability could be achieved through the realization
of CSR which has developed beyond providing for
social needs [32]. In fact, CSR has evolved toward
benefits for both the receiver and creating additional
value to the firms’ performance [33].

Even though the CSR concept has been
discussed in terms of its similarity with giving back
(sadaqah) and its vital application in the industry
standard, surprisingly even with the specialist literature
on CSR in the Halal industry, these researches are yet to
provide a significant impact to the knowledge.
Specifically, not many studies have emphasized CSR in
the Halal industry [34], and the only eminent example
of CSR research related to Halal is in banking and
finance e.g. Amran [35], Hashim [36]. Current situation
does not deliver a conclusive understanding of CSR in
the Halal industry in a bigger context. According to
Zam [37] CSR awareness and disclosure in the Halal
industry is relatively low. Thus, CSR is important to be
introduced to create shared values in fulfilling a holistic
Halal ecosystem agenda. Through CSR, Halal business
will promote an ethical environment in line with the
aspiration of Islamic moral economy by focusing on
these axioms: tawhid (God consciousness), ‘adl
(justice), amanah (honesty) and akhlaq [38] in a
normative sense and financial principles in a positive
sense [39]. Islamic moral economy is represented as a
perfect economic system, which focuses for an ideal
economic order in the sense of first best result based on
Shariah advocating socio-economic fairness with
individuals directing at falah by maximizing ihsan
(beneficence).

Halal Corporate Information

In the year 2011, the food industrial market in
Malaysia encompass of nearly three thousand two
hundred producers that subsidized approximately 10
percent of the nation’s industrial production [40]. In
spite of that, the country is still required to bring food
products from different Nations like Australia, New
Zealand, and USA. All these importations are
continuously rising in standard of 23 percent from the
previous years. There is no doubt, food products are
requirements for humanity. For the country like
Malaysia in which the greater part of its people is from
Muslim community, taking Shariah compliant food and
other food items are not a choice however it is a
compulsory for a person who is Muslim. Therefore,
Shariah compliant market in this country has increased
remarkably because of the growing supply for the
Shariah compliant food items and other services from
domestic and the global trade. And halal accreditation
and guideline were then established to support
consumers from Muslim community to identify any of
the item which had fulfilled the Islamic values in the
manufacturing procedures as Shariah compliant [41].
Regrettably, many industries are there which unfairly
and carelessly faking the halal accreditation as well as
its logo established by Malaysian Islamic Development
Department (JAKIM) with the purpose to control
Muslim marketplace as well as make high revenue.

| © 2020 Scholars Journal of Economics, Business and Management | Published by SAS Publishers, India | 280




Zaki Ahmad et al., Sch J Econ Bus Manag, August, 2020; 7(8): 275-285

Facilities

Products information
Comparmy commitment
Halal policy

Halal certification

Halal Corporate informaftion
Financial information EEE——

Employees’ training and qualification .

mm Mumber of zenfence

—8— Number of companies disclosed in devoted areas

(=)

-]

(=]

L= S R VS R a1

Fig-5: Halal corporate information; Adapted from: Halal Related Information: Corporate Social Responsibility Disclosures by Malaysian
Food Industries [42].

According to Wan and Razak [42], 4
organizations stated that the halal accreditations
acquired. However, there are 7 organizations who gave
short history as well as education requirement of their
Shariah compliant committee or advisory board. As the
certifications were provided through JAKIM or some of
the trained third organizations so provision of such
information would increase consumers’ confidence.
Another 2 organizations stated their firms’ assurance to
follow to Shariah compliant values by abiding the
regulations as well as process build up by Shariah.
Nevertheless, there is only one firm informed that major
actions two of its diversions are “producing and sales of
frozen Shariah compliant food items”. Around three
firms revealed that they invested money either in
Shariah compliant services, or their plants are situated
in Halal-Hub. In the meantime, financial associated
information encompasses of revelation related to
Shariah compliant Hub tax incentive approved to the
firms. Only one company is there who attempted to
bring Halal Policy and dedicated a separate section to
unveil regarding Shariah compliant data. Its Halal
Policy is elaborated as below:

“It is necessary for the company X always to
follow to the Malaysian Halal Standards MS1500:2009
in guaranteeing that items manufactured are Shariah
compliant, hygienic and harmless to use it. The honesty
of the procedure begins from obtaining of raw
ingredients to producing, storing, packaging and
depositing of the items. It is also the responsibility for
the company X to ensure that items produced for the
group either made domestically or brought from cross
border complies with Halal benchmarks of the nation of
origin, or which is additionally perceived by JAKIM”.

Despite the fact that Halal is not a problem that
is taken casually by corporations, giving information
associated to Halal should be deliberated as similarly
significant to allow customers to be well-informed with
Halal problems and matters which are apprehended by

the corporations. Shareholders as well as the
stakeholders should show dynamic part to guarantee the
corporations reveal information associated to Halal, so
they can be considered responsible and liable for their
activities and decisions.

Halal CSR Content

There are various studies compassed on the
disclosures of CSR to inspect the degree of revelations,
and the superiority of disclosures related to CSR in the
annually published data which is directing on
participation of the society as well as atmosphere.
Though, studies on disclosures of reports related to
Halal through corporations as the part of disclosures
related to CSR are still deficient. To ensure that
industries are responsible for their activities as well as
performances, industries are predicted to provide
account of its activity to other parties [43]. Whereby, in
its activities and operations they will need to be more
transparent. The shareholders and further stakeholders
such as costumers, creditors, and workers reserve the
privilege to recognize not only about halal certified
items but also the entire procedures starting from ‘farm
to table’. This idea is identified as permitted and clean
which combined of Halal as well as Toyyiban. On these
issues’ disclosures may assist as a declaration to the
shareholders and further stakeholders to guarantee they
have selected goods which are really achieve the
guidelines build up by JAKIM.

However, despite the fact that the halal CSR
data can be measured to be unimportant by the
corporations due to the lower degree of disclosure, over
60 percent of them spoken the significance of halal
guidelines in their processes. It was exposed when 21
percent revealed in the statement of chairman and
further 21percent comprised in as portion of the CSR
disclosure. Disclosure in Financial Report (16%),
Individual Section and Business Review (5.2% each)
demonstrated its addition with the mainstreams matters
of the corporation.
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The degree of disclosure by corporations that
gave Halal CSR data is comparatively little as
associated to other CSR disclosure like society,
atmosphere or employees. However, disclosure parts
dedicated the halal CSR data demonstrate that Halal
matters are genuinely measured by the organizations
and had been demonstrated as part of the trading
processes. On the other side, the material of disclosure
directed on gaining assurance for costumers where the
firms’ pressure on the authorization and endorsement
accomplished from others.

CSR -Halal Consumers’ Perspective

Through CSR, consumers expect a good
standard of quality for all Halal products and services
[38] as it needs to comply with the basics of Maqasid
Shariah (objective of Shariah) — the public good.
Consumers would not need to worry about product
defect, poor service or any unethical dealings as Islam
always promotes justice for both buyer and seller.
Consumers are very particular with the substance,
which is about safety, truthful information, good quality
and also respecting individuals’ rights.

This section describes the familiarity of Halal
consumers on the concept of CSR. The objective is to
gauge the knowledge and awareness of CSR especially
in the Halal industry. From the survey, the majority of
respondents (70.1%) reported familiarity with CSR
concepts while 8.4% reported otherwise. Only 21.4% of
the respondents are unsure about CSR. This implies a
good knowledge of CSR from the society. Thus,
Malaysians are considered to be aware of being socially
responsible toward the society and environment.

In the conducted survey respondents were
questioned on the meaning of CSR according to the list
given: (i) giving back to community, (ii) donation
and/or philanthropy, (iii) people, planet and profit, (iv)
business and community, (v) business integrity, (vi)
corporate sustainability and (vii) responsible business.
According to the respondents’ knowledge, 45.8% of the
respondents defined CSR as giving back to society,
while 17.1% understood that CSR means business and
society. Moreover, 15.1% of the respondents associated
CSR with charity and/or philanthropy. According to
Shamir [44] and Graafland [45], CSR is usually viewed
as a philanthropic act or conserving the environment. In
addition, Siwar [46] and Graafland [45] also associate
CSR with charitable activities. Then, 10.1%
respondents defined CSR as responsible business and
4.3% of respondents related CSR to the concept of
business ethics. Finally, respondents described CSR as
people, planet and profit; and corporate sustainability,
with each definition representing 3.8% of respondents.
Thus, it can be concluded that there is relatively high
awareness and good comprehension of CSR among the
Halal consumers since their perceptions are beyond the
dogma of philanthropy and charity.

Exploration of CSR in Halal Industry

Halal literacy influences the process of
knowledge, persuasion, decision making and
conformation in business transactions [47]. In
understanding the overarching concept of Halal
business, it encompasses a wider perspective rather than
maximizing profit and receiving legal recognition on
Halal i.e. Halal certification and Halal assurance. Halal
business must also ensure ethical and integrity in order
to be considered as Halal business as it is important to
ensure the welfare of all stakeholders involved.
Therefore, we need to do promotion and enhance
Corporate Social Responsibility (CSR) in order to
achieve Halal business sustainability and also to
achieve the holistic view of Halal.

According to the results of a survey, the
respondents ranked ‘help local communities’ among the
most anticipated CSR activities to be practiced in Halal
industries with a mean score of 4.391. This aligns with
the study of Laudal [48] which identified that CSR is
often offered to local communities especially for Small
Medium Enterprise (SMEs). Then, safety became the
second major concern for CSR activities with a mean
score of 4.383. The consumers of Halal industries also
demanded the Halal business sector to ‘provide truthful
information’ (4.380). Transparency is an important
element in order to gain consumer trust [49], and [42].
Respondents also want Halal business to ‘offer quality
products and services’ with a mean score of 4.380 and
respect individuals’ rights with a mean score of 4.354.
‘Investing in ethical and Shariah compliant products’
comes in sixth place (mean = 4.333) which suggests
that respondents perceived substance beyond form. The
rest of the CSR activities, except for ‘business needs to
focus on maximizing profit’ (mean score 2.957),
generates good responses on the agreeableness of the
activities. The results show that the understanding of
CSR on giving back to society has been proven to be
the highest selection of CSR activities in helping local
communities. Then comes the concern for safety,
truthful information and quality of Halal products and
services according to a standard quality acceptable
worldwide [38]. Interestingly, these Halal consumers
have ranked sixth for ethical and Shariah investment
and ranked eleventh for assisting Zakah house implying
that these religious activities are less important
compared to giving back to community and the
substance of the products and services.

Motivation of CSR for Halal Industry

This section provides results on consumers’
inspiration for involving in CSR movements conducted
for the Halal industry. The question which was asked to
consumers is “what is the motivation for Halal
consumers to engage in CSR activities?” [15].
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Fig-6: Motivation for CSR is arranged according to the highest to lowest mean rank. Adapted from: [15]

The aim of this question is to inspect the
willingness of Halal consumers in engaging in CSR
activities. The assessment was employed using a 5-
point Likert scale of 1 (strongly disagree) to 5 (strongly
agree) (refer Table 4). Reliability analysis of the eight
items yielded a Cronbach’s alpha of 0.901 indicating a
strong reliability to further test the items [50].

The results in Table 3 reveals that the main
motivation for Halal consumers to engage in CSR is
because of ‘self-satisfaction’ (mean = 4.183), ‘religious
influence’ (mean = 4.177), ‘contribute back to the
business’ (mean = 4.104) and ‘build better relationship
with stakeholders” (mean = 4.032). However,
respondents were indecisive whether to agree or
disagree on the rest of the items with mean scores
ranging from 3.487 to 3.968. Respondents least favor
‘increase own profit’ (mean = 3.487) and also
‘governmental influence’ (mean = 3.667) as it is ranked
the lowest. These results are against the idea of
Friedman (1970) on maximizing profit and claiming
that social welfare is the government’s responsibility.

Therefore, it can be concluded that the
motivation for Halal consumers engaging in CSR
activities is purely voluntarily because of self-
satisfaction and contributing back to the company.
Nonetheless, religious influence is the key driver for
consumers to contribute to CSR activities [51] which
also coincides with Shah Alam and Mohamed Sayuti
[30]. It shows that religion of Islam has huge impact in
business decision as a manifestation of being
accountable and obedience to [52] besides fulfilling
business strategy in realizing the economic
responsibility [53].

On the other hand, this research has integration
of religiosity and being socially responsible which is
value added for CSR literature especially on Islamic
CSR. According to the neither study of Nor, Shifa
Mohd [15] apart from self-satisfaction, religion has
significant impact in motivating consumers and also
Halal business to perform a strategic iCSR activity.
Islamic CSR imposes the fulfilment of Islamic morality
on the Halal ecosystem which indicates that every
activity in the Halal industry must be according to
substantive morality informed by higher objectives of
Islam - maqasid Shariah. Thus, the Halal industry will
enjoy economic and instrumental benefits (i.e. profit,
good brand image, business sustainability etc.) [14] and
spiritual rewards (blessings from Allah). A holistic
Halal ecosystem can be achieved through the spirit of
Islamic CSR.

CONCLUSION

The current work attempts to explore CSR
practice in the Halal industry which was neglected. In
the Halal industry the consumers are aware and
understand the underlying concepts of CSR including
giving back to society and also highlighting ethical
issues in business such as transparency and good
governance. Thus, CSR activity is beyond philanthropy
and charitable activities. For the Halal products
consumer, the acceptance of CSR is not only on moral
issues but also creating value for the business.
Therefore, embracing the CSR in Halal industry would
lead to business sustainability. It is suggested that
future scholars utilize a subjective approach to gauge
healthy data on the motives for performing CSR and the
significance of CSR in guaranteeing sustainability of
the Halal business.
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